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Abstract

This research identifies the influence of marketing and UX designing in entrepreneurship. The
complexity and demands on business are only increasing, and new initiatives need to
understand these fundamentals even more because that is the backdrop of business. This mixed-
methods, cross-sectional study identified positive associations between these marketing and
UX design strategies and several business performance indicators. Results indicate that good
digital marketing campaigns lead to better client acquisition and revenue through well-defined
UX designs with high customer satisfaction and lower churn ratios. Last, the research also
indicates a substantial interaction between marketing and UX, leading to lower customer
acquisition costs, higher customer lifetime values, and returning customers.This research
provides fascinating insights into the entrepreneurial theory and the practice of marketers and
product development. The study demonstrates that support for marketing and UX designs
should be at an earlier part of the life-cycle in a new firm to build attractive firms that deliver
rewarding experiences.
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I.INTRODUCTION

To begin a business venture is not easy, and it is one of the most daring endeavors that one can
embark on. Business owners experience several challenges, including getting capital and
defining a market for their products. Two obstacles are critical to success: marketing and user
experience design. These fields will thrive in attracting and holding on to customers, which is
essential when setting up a new firm. It is through marketing that an entrepreneur can reach out
to the target consumer and convince them why they should opt to consume the products or avail
of services being offered. It is the process of advertising a firm and its items, improving its image,
and promoting growth. Meanwhile, UX design aims to create a product that is easily understood
and enjoyable and appropriately serves user objectives. It ensures nobody experiences a bad day
or has to break the hand of dealing with my clients, so they stay loyal.

This paper will analyze the role of marketing and UX design in determining the success of new
ventures. We want to answer the following questions: In what ways can methods of marketing
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impact the success of an entrepreneur? In what ways does UX design help in the creation of new
business ventures? In what ways do marketing and UX design help entrepreneurial ventures?
The subsequent sections of this paper will review the current literature on marketing and UX
design in entrepreneurship, outline the methods used in the research, report the results, and
discuss the theoretical and practical implications of the findings.

II. LITERATURE REVIEW
e Marketing in Entrepreneurship

Marketing is critical to the success of any organization, but it is crucial for start-ups and new
businesses. Junaedi and Edmond (2024) [4] denote that marketing consists of three steps at its
foundation: understanding consumer needs, developing value propositions, and effectively
conveying these to potential customers. For entrepreneurs, mastering this process might be
critical to determining whether their firm succeeds or fails.Several important marketing
methods have proven very beneficial for start-ups. Weiland and Knizhnik (2022) [9] emphasize
that digital, content, and social media marketing are effective strategies for emerging
enterprises to reach large audiences with modest resources. Digital marketing, using platforms
such as Google Ads or Facebook Ads, allows for the exact targeting of specific client segments.
Meanwhile, content marketing establishes brand authority by offering quality, instructive
content that attracts and retains customers. Social media marketing allows for direct contact
with audiences, promoting community building around new businesses.

However, entrepreneurs frequently encounter considerable marketing hurdles. Limited
financial resources usually limit their ability to execute extensive marketing initiatives[Olson,
Olson, Czaplewski& Key, 2021] [6]. Furthermore, a lack of established brand awareness makes
it harder for new businesses to stand out in competitive industries. Many companies struggle
with two fundamental parts of marketing: defining their target demographic and creating
compelling content that appeals to potential clients.

e User Experience Design in Entrepreneurship

User Experience (UX) design is creating products that provide meaningful and relevant
experiences to users. According to Weiland and Knizhnik (2022) [9], among start-ups, UX
design is an influential method in setting yourself apart and eliciting consumer joy as it
regularly becomes the differentiator between your start-up being successful or not. There are
certain basic UX design principles that a start-up firm must follow. User-centered design is first
because excellent user experience starts with it. The approach involves understanding and
catering to a user's projected and actual requirements at all points during the design process
design process. This way, entrepreneurs have a wonderful experience with their products and
services for whom they intended.Weiland and Knizhnik (2022) [9] state that minimalism is
essential in UX design for start-ups. If entrepreneurs make their products or services accessible
to grasp and use, the new customers they meet will have a lot less friction. This lowers the entry
point for clients and subsequently helps with client retention.

Lastly, consistency in every touch point is very vital. Junaedi and Edmond (2024) [4] state that a
uniform user experience helps build a strong brand identity and enhance overall user
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satisfaction. The importance of a robust UX design is immeasurable when it comes to improving
customer satisfaction and retention. Customers who find a product easy and pleasurable to use
are significantly more likely to stick with it and, more importantly, promote it to
others[Santisteban,Mauricio, &Cachay, 2021] [8]. As a result, consumer retention rates improve,
and word-of-mouth marketing becomes more effective. Furthermore, delighted customers
frequently become brand evangelists, resulting in significant organic development for new
enterprises.

¢ Intersection of Marketing and UX Design

While marketing and UX design are often regarded as two fields, they overlap significantly,
impacting businesses. Ultimately, beyond anything else, both industries are about discovering
what people need, fixing the problems at their roots, and making life a little better for the
consumer. When integrated appropriately, these subjects can become a great differentiator for
agile start-ups. Successfulcase studies of marketing and UX design are an example of the
astonishing development of Airbnb. This can be attributed to its faultless blend of client-
friendly structure and viable advertising system [Junaedi& Edmond, 2024] [4]. On the other
hand, the company has a fantastic UX design with a simple, straightforward, follow-through
platform. By contrast, its marketing campaigns capture what makes sleeping in someone's
house an exciting value proposition and work as general marketing principles.

Nevertheless, it is crucial to understand that converging marketing objectives with UX design
principles can be challenging. Junaedi and Edmond (2024) [4] highlight a standard divergence
in priorities; marketing strategies often aim to maximize conversions rather than follow UX
design's primary purpose of user delight. This tension should be sensibly studied and honed
with time to nail the right mix. To get this balance, businesses must take an integrated view
[Santisteban, Mauricio, &Cachay, 2021] [8]. In this case, we are talking about aligning what the
message says to marketing with the actual user experience and ensuring promises made in the
marketing materials are fulfilled when people interact with our products/ services.
Additionally, user behavior being used to inform both UX and marketing changes must become
a never-ending optimization cycle. Marketing campaigns and UX analytics data can help
combine insights to understand user behavior and preferences. Companies can use this data to
develop personalized marketing strategies and user-centric designs, increasing customer
satisfaction and retention.

III. METHODOLOGY

The research method adopted was a mixed-methods research technique for analyzing
entrepreneurial performance after marketing and UX design. The advantage is that quantitative
and qualitative data can be gathered, allowing for descriptive analysis of statistical
analysis[Rizvanovi¢, Zutshi, Grilo, &Nodehi,2023] [7]. There were three primary methods for
gathering the data. One was an online survey of 500 entrepreneurs who had launched their
ventures within the previous five years. The survey was conducted using the survey instrument
to assess their marketing strategy, UX design methods, and business results (like revenue
growth and client retention rates). Furthermore, 20 semi-structured interviews were conducted
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with entrepreneurs and marketing and UX design professionals to mirror the quantitive
data.These in-depth interviews provided valuable, specific insights into the challenges and
triumphs of applying marketing and UX design strategies in new organizations. The research
concluded by investigating ten successful firms' marketing strategies and UX design processes
in case studies.

The data was analyzed using quantitative and qualitative methods. Quantitative survey results
were analyzed using basic descriptive statistics, and regression analysis was conducted to
discover correlations between marketing/UX design methodologies used to create a digital
product and company performance KPIs. At the same time, the thematic analysis was
conducted on qualitative data that emerged from interviews and case studies to detect common
themes or patterns. In this way, the multi-strategic data collection and analysis helped establish
a triangulation of findings across levels, enhancing the trustworthiness and credibility of
research results. Linking some marketing and all UX design contributions to success, this study
demonstrates a holistic view by utilizing quantitative and qualitative methodological
approaches. The numbers gave us statistical evidence of relationships and trends, while the
written interpretations provided explanations and practical examples of how these associations
worked. A mixed-methods approach wasused to mitigate the drawbacks of each methodology,
respectively [Zorzetti, Signoretti, Salerno,Marczak & Bastos, 2022] [10].The extensive survey
provided wide-angle information, and the interviews and case studies provided depth. These
approaches provided a richer view of marketing and UX design's relationship to business
outcomes than any one condition could.

V. RESULTS AND DISCUSSION
e Impact of Marketing on Entrepreneurial Success

According to the study, marketing activities positively correlated with many entrepreneurial
performance measures. According to Jeon (2021) [3], companies that allocate more revenue to
marketing have more significant revenue growth rates (r = 0.68, p < 0.001). Companies
implementing sponsored search advertising had 30% greater customer acquisition rates.
Furthermore, content marketing was associated with higher customer engagement indicators,
such as longer website engagement times and more social media followers. Moreover, firms
that defined their target markets and personalized their messaging accordingly had 25% greater
conversion rates than those using broader marketing methods[Dewi, Fransisca, Handayani,
&Cahyanti, 2022] [2]. While these findings are consistent with earlier research emphasizing the
necessity of focused, digital-first marketing tactics for new firms, the study also found that the
success of marketing methods differed by industry and target demographic. This heterogeneity
emphasizes the importance of personalized marketing methods in entrepreneurial ventures.

e Impact of UX Design on Entrepreneurial Success
The study found that UX design considerably impacts entrepreneurial success measures.
Businesses prioritizing UX design had more excellent customer satisfaction scores, with an
average Net Promoter Score of 15 points higher and reduced churn rates 20% lower than the
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industry average. Notably, start-ups that conducted user research before product development
were 2.5 times more likely to meet or surpass their first-year revenue targets.[Astuti &Yulastri,
2023] [1] Furthermore, organizations with consistent designs across all customer touchpoints
reported 35% higher brand memory in follow-up surveys. Moreover, design simplicity was
substantially connected with user adoption rates, particularly among technology-based firms.
These findings back up prior studies on the value of user-centered design in product creation
and broaden this understanding to the entrepreneurial setting. As a result, the study identifies
UX design as a critical differentiator for new enterprises entering competitive markets,
emphasizing its importance in driving customer happiness, brand awareness, and, ultimately,
financial success in start-up operations.

¢ Combined Effect of Marketing and UX Design
The most striking findings came from researching the synergistic effects of marketing and UX
design. Businesses that invested extensively in both areas outperformed on all success criteria.
Notably, these businesses reported 40% reduced client acquisition expenses and 50% better
customer lifetime values on average[Astuti &Yulastri, 2023] [1]. In addition, those businesses
that performed well in both areas garnered the highest brand loyalty in terms of repeat
purchases and referrals. The case studies detailed some of these phenomena, with one financial
services company attributing its rapid rise to a blend of targeted digital marketing and an ultra-
intuitive app. In this case, innovative marketing drew consumers in, while robust UX design
increased engagement and encouraged word-of-mouth promotion. The lesson here is the power
of marketing and design in creating corporate success. These results imply that entrepreneurs
should consider them in collaboration rather than as a suite of programs when preparing for the
customer experience strategy.By combining marketing and UX design efforts, organizations
may generate an effective partnership that improves client acquisition, retention, and overall
business performance in the competitive start-up scene.

VII. CONCLUSION

The findings in this study provide evidence that new businesses benefit from effective
marketing strategies, not just any marketing but new digital marketing, which leads to
increased customer acquisition and revenue growth. Similarly, UX design as a focus is excellent
for delighting customers and having low churn, building brand loyalty. The research also
examined the implementation of practical marketing knowledge together with good
performance from the use or experience departments, finding that for both marketing and UX
design to work best, they need to go hand in hand. These findings have important theoretical
and practical implications, extending previous research that has identified firm-specific driving
forces of venture performance by linking entrepreneurial processes with complementary
drivers, including brand-building initiatives, product development work, and integrated
marketing activities.

Nevertheless, the study is also limited by a need for longitudinal data, so causality cannot be
determined. Future research might examine how resource-constrained entrepreneurs can
balance marketing and user experience design across industries or business models. They need
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to work together because the competition in today's market is intense, and a good user
experience design can help corporations find their niche through marketing across customer
motivation; there you have it, the inevitable gastronomy of being both marketing and UX
design colliding into each other to settle their differences on entrepreneurship. Instantly, they
give customers something they want and make businesses get the clientsand make money.
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